
How do you choose your partners?
We first of all respond to demand, because we receive
a lot of requests. Our priority is State museums.
We reject shopping centres, exhibition areas and
casinos – like one request from Macao. In Japan, we
were approached by large department stores wanting
to base their communication for the year on a visit
from the Musée d'Orsay. We don't do that kind of
project. Secondly, the management wants to expand
to new horizons and try out new continents, like Latin
America. We were the first to go to Brazil. “Impressio-
nism, Paris and modernity: masterpieces from the
Musée d'Orsay”, which went to Sao Paulo and then Rio,
brought in 870,000 visitors. This was the first time we
had proposed a proper exhibition in South America.
Afterwards, it was very satisfying to see institutions like
Beaubourg and the Louvre following in our footsteps.
Currently, we have our sights set on Chile, as France has

a glowing reputation there. One example of this
splendid francophilia is the Fine Arts Museum in
Santiago, built in 1910: it's a copy of the Petit Palais in
Paris. Obviously, these events are only possible in coun-
tries with a flourishing economy, because it means
considerable investment for the organisers in terms of
transport, insurance and so on.  

So how do you juggle this programme with what's
on show in Paris?   
Clearly, when Manet's "Le Fifre" has gone off to Brazil,
it's no longer in the museum! But our collections
have doubled in size since the museum opened, so
our rooms are very well stocked, and 80% to 90% of
the principal masterpieces are always on show. In
addition, over half our collection is not allowed to
leave the museum, like the Gachet donation with its
twelve Van Goghs, which are always on display. An
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"Millet, Courbet and French Naturalism:
masterpieces from the Musée d'Orsay"
presented at the China Art Museum in Shanghai, 
16 November 2012 to 28 February 2013.


