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hotography, particularly in the digital age,
lends itself to reproduction and publishing
more easily than any other medium,
rendering it the most accessible art form.
And so, the notion of rarity, which contri-

butes greatly to the value of such works of art, (in so far as
they are works of art, as according to European legisla-
tion, a photograph is a work of art if there are fewer than
30 copies made) seems to be lacking in the medium and
only able to be introduced artificially. Adding to the still
young history of photography, this accessibility has
made it a generally less prestigious and less significant
market than the classical art market. But on the eve of the
19th edition of the world's largest photography fair, Paris
Photo, running from 13 to 15 November 2015, the photo-
graphy market is undergoing great change. The market
emerged in the 1970s, mostly with historical, black and
white photographs. In 1971, Sotheby's launched the first
photography department of an auction house, two years
before the foundation of the International Center of
Photography (ICP) in New York. It was not, however, until
the 1990s that the interest of the public and collectors in
photography began to grow significantly, with many

institutions engaging in the promotion of this medium.
The decade saw the inauguration of the annual exhibi-
tion “Photo LA” (1991), Los Angeles, Paris Photo Fair
(1997), the opening of the Tokyo Metropolitan Museum
of Photography (1990), the Tel -Hai Open Museum of
Photography (1992), Israel, the Fotomuseum Winterthur
(1993), Switzerland, the European House of Photography
(1996), in Paris and the National Museum of Photography
(1996) in Copenhagen, Denmark. 2005 marked a turning
point with the first millionaire auction for a photograph
(Richard Prince, Untitled (Cowboy) (1989), $1,248,000 in
November 2005, at Christie’s, New York). Ten years later,
the market is continuously expanding. In the current
context, what becomes of the question of accessibility:
still an obstacle or could it be an asset? And does this
expansion not call for a reevaluation of borders, whether
it be for the global market or for the medium?

An expanding market
The photography market is still far from achieving the
revenues reached by the plastic arts such as painting and
sculpture. The 91 millionaire auctions since 2005 only
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